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THE AMERICAN ANTHROPOLOGICAL ASSOCIATION (AAA) IS THE LARGEST SCHOLARLY
AND PROFESSIONAL ORGANIZATION OF ANTHROPOLOGISTS IN THE WORLD. FOUNDED
IN 1902, AAA SERVES AS THE CENTRAL HUB FOR SCHOLARS, EDUCATORS, AND
PRACTITIONERS WORKING ACROSS ALL BRANCHES OF ANTHROPOLOGY — INCLUDING
CULTURAL, BIOLOGICAL, ARCHAEOLOGICAL, LINGUISTIC, AND APPLIED SUBFIELDS.

AAA advances the understanding of humanity by promoting anthropological research, teaching, and
professional practice. The Association provides a voice for the discipline, connecting anthropologists
in academia, government, nonprofits, and the private sector, and fostering collaboration across its
diverse community.

The AAA is the United States’ largest professional organization for anthropologists. We represent
scholars and practitioners working across all subfields of anthropology (cultural, biological,
linguistic, archaeology, applied, etc.). Members are based in a wide range of organizations: academia,
government, NGOs/nonprofits, museums, private sector, and independent consulting.

AAA has 7,500+ members globally, across over 100 countries. We partner with 300+ university
departments as institutional or departmental members. AAA membership grants access to 40
specialized Sections that focus on intellectual themes or identity groups. Members also gain access
to more than 20 peer-reviewed journals via AnthroSource.

AAA serves as a hub for networking, professional development, publishing, and dissemination of
anthropological knowledge. The AAA is publicly visible and engaged: in 2022, the organization
emphasized its role in being anti-racist, public-facing, inclusive, and equitable.

WE ARE COMMITTED TO:

Advancing knowledge of the human condition through anthropological research and education

Upholding Supporting public Promoting
professional ethics, engagement and collaboration
equity, and inclusivity advocating for across global and
across anthropological interdisciplinary
the discipline. perspectives in communities.

addressing social
issues.



Approximately 75%
of AAA's members are
employed in higher
education or are students
of anthropology

WITH A STRONG FOCUS ON
CAREER DEVELOPMENT, AAA:

Provides career planning and
professional development services

Supports college and university
departments.

Awards numerous prizes and
fellowships.

Sponsors summer internship program.

Mention of the upcoming NAPA Career
Expo

The remaining ~25%
work in public, private, or
nonprofit sectors.
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We are comprised of 7,500 academic and
practicing anthropologists and organize
members into 40 specialized Sections,
each focused on intellectual themes,
regions, or methodological emphases.
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Publishes a portfolio of 22 journals,
offering a wide range of scholarly
content.
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We convene the 2026 AAA Annual meeting with the theme “on
the verge,” an intentionally capacious theme that speaks to this
moment and its many problems—the climate crisis and its tipping
points, encroaching authoritarianism, the transmutations of racial
biopolitics, the fate of neoliberalism, the development and spread
of artificial intelligence, teetering institutions, to name a few—
while also provoking reflection on what is left behind and what

is up ahead.“On the verge” draws attention to both endings and
beginnings, while inhabiting the space in between.

A verge is a threshold between one thing and another that

calls to mind edges, borders, brinks, and boundaries of all sorts

and types: material, epistemological, moral, political, temporal,
epochal, conceptual, structural, systemic and so on. But, more

than that, to be on the verge is to be located somewhere specific
within a transformational space. “On the verge” therefore has an
energetic quality. It is an anticipatory—even suspenseful—state of
heightened attunement, whether tied to reflection and diagnosis, or
to action, engagement, and intervention.

“The verge” can be a generative place of invention, discovery,
new ideas, new practices, new publics, new alliances, and new
collectivities. Yet, when it comes to the new and emergent, “on
the verge” suggests the tentative and preliminary more than the
fully baked. It prompts us to look for nascent potential and to be
courageously experimental.

“On the verge” speaks to some features of anthropology, too. That's
because anthropology, as a discipline, seems constitutionally “on

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!



the verge!” One of the lessons of interpretive
anthropology is that cultural understanding is
something to be striven towards in spite of the
fact that it inevitably falls short. Thus, striving to
understand the perspectives of others—their
lived experiences and forms of life—or to glimpse
possible futures is always an exercise in being

on the verge, and anthropology has long been
committed to the view that “the verge”is worth
the effort. Similarly, practicing anthropologists
make a profession of speaking from and across
boundaries of all sorts, working on the verge of
epistemic communities and institutions, with
their practical demands for knowledge, while
reflecting on the terms of response to urgent
demands for justice. Anthropology is therefore
perennially on the verge, inviting us to consider
what it means when the verge turns out to be an
enduring place.

Relatedly, “on the verge” directs attention towards
critical junctures. But what if change comes
without a decisive and identifiable inflection
point? The sense of being on the verge can
therefore be misleading, masking transformations

that are well underway. Such a perspective
therefore prompts us to scrutinize our own
assessments, intuitions, and positioning, and ask,
can the sense of being on the verge be illusory?
In other words, are we still (or were we ever) on
the verge?

Participants are encouraged to respond to this
call with papers, panels, posters, and creative
presentations that engage with “verges” of all
sorts. Our hope is that participants will tinker
with this theme and make it their own, bringing
the full breadth of anthropological knowledge
and research to share, and creating a dynamic
conference. We look forward to seeing you in St.
Louis!

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!



Annual Meeting Partnership
& Exhibition Opportunities

The AAA Annual Meetings bring together thousands of anthropologists from around the world for
scholarly exchange, networking, and professional development. The 2026 AAA Annual Meeting
promises to be one of the largest gatherings of anthropologists globally, offering exhibitors, sponsors,
and institutions unparalleled access to the field’s leading thinkers and emerging scholars. Each day is
filled with dynamic sessions, presentations, and skill-building workshops, culminating in lively evening
receptions that foster connections and collaboration across the discipline.

SPEAKING OPPORTUNITIES

TED TALK / EXHIBIT STAGE OPPORTUNITIES -
DEMONSTRATIONS ON THE PECHAKUCHA STAGE

PechaKucha is a free online and offline global storytelling
platform that celebrates people, passion, and creative
thought. Our users share ideas and connect with others
visually, concisely and memorably. We are redefining
authentic human connectivity through inclusive social
engagement and technology

The PechaKucha 20x20 presentation format is a slide show
of 20 images, each auto-advancing after 20 seconds. It’s
non-stop and you've got 400 seconds to tell your story,
with visuals guiding the way. PechaKucha was created in
Japan in 2003 by renowned architects, Astrid Klein and
Mark Dytham. The word “PechaKucha” is Japanese for “chit
chat”

Opportunity to provide content for the digital resource
library (e.g., white papers, reports, or videos)

“IDEAS ON THE VERGE” POSTER PRESENTATION SPONSORS
-TBD

Food & Beverage offerings can include food station
sponsorships as well as specialty drink and beverage
opportunities

Allow us to customize a package that aligns with your
budget!

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!



A LA CARTE OPPORTUNITIES
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WELCOME RECEPTION - $9,500
ONLY ONE OPPORTUNITY AVAILABLE

Wednesday, November 18th, Approximately 90 minutes in
the early evening - time TBD

The American Anthropological Association’s Welcome Reception is a
must-attend event! Hosted at the flagship hotel, featuring light Hors
d'oeuvres and an atmosphere for fostering connection. We will come
together to celebrate Anthropology. Join us as we network with peers
and kick-off the AAA Annual Meeting!

> Special Thanks in ALL event marketing and collateral

> Podium time for short welcome message and remarks

> Sponsor recognition in the At-A-Glance

> Sponsor recognition on the annual meeting website

> Sponsor recognition on the annual meeting mobile app

> Sponsor recognition on signage in the Welcome
Reception area

> Listing in the annual meeting program schedule

> Opportunity to distribute single page marketing material or small
marketing item (Subject to AAA approval)

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!



NEW! OPENING KEYNOTE
INTRODUCTION - $8,500
ONLY ONE OPPORTUNITY AVAILABLE

> Recognition from the podium during the

event’s highest-attended session

@

NEW! DISTINGUISHED LECTURE OR
PRESIDENTIAL ADDRESS - $7,500

ONLY ONE OPPORTUNITY AVAILABLE

> High-profile visibility with association to a

renowned speaker and thought leader

> Opportunity for a brief (1-2 minute) welcome | > Opportunity for a brief (1-2 minute) welcome
or introductory remarks

or introductory remarks

> Company logo and name prominently > Company logo and name prominently
displayed on-screen

displayed on-screen

> Reserved VIP seating for sponsor
representatives

> Reserved VIP seating for sponsor
representatives

> Opportunity for 30 second sponsor video reel

to be showcased
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NEW! WELLNESS LOUNGE! - NEW! HEADSHOT LOUNGE! -
$6,000 $6,500
> Branding on all wellness- > Sponsor this unique and

related programming
(mindfulness breaks, yoga
sessions, etc.)

> Prominent onsite signage
and logo display in the
lounge

> Option to provide branded
items (water bottles, mats,

popular opportunity for
attendees to refresh their
professional headshot. The
Headshot Lounge will be
open during Exhibit Hall
hours. Your support will be
acknowledged with signage
including your logo at the

. Headshot Lounge
etc.) or host a relaxation
activity Note: Headshot Lounge can be
combined with a booth for additional
> Recognition in the event traffic and visibility

app, map, and wellness
schedule

> Social media
acknowledgment
highlighting your support for
attendee well-being

LANYARDS - $5,000

> Logo inclusion on
conference lanyards that ALL
conference attendees are
required to wear throughout
the meeting

> High level sponsor
recognition throughout the
Annual Meeting

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!



NEW! SUPPORT A SECTION! - $5,000

Support the heart of the AAA community by sponsoring one of the Association’s 40 specialized
sections, each representing a distinct area of anthropological research and practice. Section
sponsorships provide focused visibility with a targeted audience of scholars and practitioners who
share common interests. By sponsoring a section, your organization demonstrates meaningful support
for specialized scholarship and professional community-building within the field of anthropology.

American Ethnological Society (AES)

Anthropology & Environment Society
(A&E)

Archaeology Division (AD)

Association for Africanist Anthropology
(AfAA)

Association for Feminist Anthropology
(AFA)

Association for Political and Legal
Anthropology (APLA)

Association for Queer Anthropology
(AQA)

Association for the Anthropology of
Policy (ASAP)

Association of Black Anthropologists
(ABA)

Association of Indigenous
Anthropologists (AlA)

Association of Senior Anthropologists
(ASA)

Biological Anthropology Section (BAS)

Council for Museum Anthropology
(CMA)

Council on Anthropology and
Education (CAE)

Council on Heritage and the

Anthropology of Tourism (CHAT)

Critical Urban Anthropology
Association (CUAA)

Culture & Agriculture (C&A)

Evolutionary Anthropology Society
(EAS)

General Anthropology Division (GAD)
Middle East Section (MES)

National Association for the Practice of
Anthropology (NAPA)

National Association of Student
Anthropologists (NASA)

Society for Anthropological Sciences
(SAS)

Society for Anthropology in
Community Colleges (SACC)

Society for Cultural Anthropology (SCA)

Society for East Asian Anthropology
(SEAA)

Society for Economic Anthropology
(SEA)

Society for Humanistic Anthropology
(SHA)

Society for Latin American and
Caribbean Anthropology (SLACA)

Society for Linguistic Anthropology
(SLA)

Society for Medical Anthropology
(SMA)

Society for Psychological Anthropology
(SPA)

Society for the Anthropology of
Consciousness (SAC)

Society for the Anthropology of Europe
(SAE)

Society for the Anthropology of Food
and Nutrition (SAFN)

Society for the Anthropology of North
America (SANA)

Society for the Anthropology of
Religion (SAR)

Society for the Anthropology of Work
(SAW)

Society for Urban, National, and
Transnational/Global Anthropology
(SUNTA)

Society for Visual Anthropology (SVA)

> Recognition in section-specific sessions, newsletters, and events; branded signage or digital
acknowledgment during section meetings

> Opportunities to engage directly with members through networking gatherings or collaborative

programming

> And more! Connect with Susie today to be connected with the section of your choice for more
detailed benefits and deliverables.

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!
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NEW! INTERNATIONAL NETWORKING WIFI EXCLUSIVITY SPONSORSHIP - $3,500

RECEPTION - 54,500 > Listing in the At-A-Glance

> Forinternational attendees and attendees > Company logo on Wi-Fi splash page with
where English is their second language ability to click through

> Recognition as the exclusive host or > Recognition on the back of registration
presenting sponsor for this global badge

networking event
> Customizable Wi-Fi password
> Logo featured on all international attendee

communications and onsite sighage

> Opportunity to provide brief welcome

remarks at the reception NEW! IMMERSIVE TOURS AND WORKSHOPS

> Branded drink napkins and opportunity to )
select a specialty beverage (additional fees

may apply)

To be determined as we finalize our on and
off-site experiences in St. Louis

> Visibility in promotional materials for all off-
site or hands-on learning experiences

> Opportunity to provide branded materials or
giveaways for tour/workshop participants

> Logo recognition on signage, mobile app,
and tour transportation (if applicable)

> Complimentary registration for one
representative to attend the sponsored tour/
workshop

> Recognition in post-event content
showcasing participant experiences

Connect with Susie for updated experiences and
events!

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!
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INCLUSIVITY AND
ACCESSIBILITY SPONSOR -

REGISTRATION - $3,500 MOBILE APP - $3,500

> Kick panel & registration > Special Listing in the

desk signage At-A-Glance 33,500
) > Recognition as a champion
> Two (2) Pre-event Full Screen Pop Up with for diversity, equity,
registration email ability to clickthrough inclusion, and accessibility
communications with logo or skip
and click through link > Acknowledgment in
L Anchored banner ad all materials related
> Recogn.ltlon.on the back of throughout app to accessibility (e.g.,
the registration badge High level sponsor captioning, ASL,
> High level sponsor recognition throughout the translation)
recognition throughout the Annual Meeting > Logo featured on
Annual Meeting “Accessibility Information”
page in app and on
signage throughout the
meeting
> Optional quote or

statement from your
organization included in
DElI communications

One (1) Social media
mention highlighting your
support for an inclusive
conference experience

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!



EXHIBITION OPPORTUNITIES INSIDE
“THE VERGE COLLECTIVE & MARKETPLACE"
EXHIBIT HALL

“KNOWLEDGE ON THE VERGE” PUBLISHING / PRESS AREA. A site
of intellectual exchange — where ideas become text, scholarship

reaches publics, and anthropology’s next conversations emerge in
print.

“LEARNING ON THE VERGE" FIELD SCHOOLS AND UNIVERSITIES.
A showcase of programs preparing the next generation — students
and educators working at the frontiers of anthropological inquiry.

“CAREERS ON THE VERGE" NAPA CAREERS EXPO.
For professional pathways in flux — where anthropologists explore
evolving roles, industries, and opportunities.

“VOICES ON THE VERGE” PECHAKUCHA STAGE.
A fast-paced, creative platform for expression and exchange — ideas
that are urgent, raw, and on the cusp of transformation.

“IDEAS ON THE VERGE" POSTER SESSIONS.
Where emerging scholarship takes shape — early findings, new
conversations, and experiments in progress.

“CRAFT ON THE VERGE” ARTISAN MARKETPLACE.

Highlights the creative, material, and cultural edges of human
expression — celebrating artisans, makers, and the tangible worlds
they shape. Includes any fun local vendors that wish to highlight
their goods / services, etc. both specific to St. Louis and beyond.

“ACTION ON THE VERGE” NON-PROFITS / CHARITABLE INITIATIVES.
For those turning anthropological insight into advocacy,
engagement, and social transformation — where research meets the
real world.

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!



AAA ANNUAL MEETING EXHIBITION PACKAGES

SIZE REGULAR RATE
10’x10’ Space $2,900
10'x20’ Space $5,400
“ACTION ON THE VERGE” NON-PROFIT PRICING Non-profit vendors MUST be non-
EARLY BIRD RATE institutional and a legally recognized,
tax-exempt organization (like a 501(c)(3))
SIZE (EXPIRES on March 31, 2026) REGULAR RATE whose primary purpose is public good,
not profit; they reinvest surplus revenue
10'x10’ Space $1,750 $1,950 into their mission (charity, education, arts,
! ! etc.), can receive donations, and might sell
, , mission-related goods/services but must
10'’x20" Space $3,275 $3,875 adhere to IRS rules, unlike for-profit entities

that distribute profits to owners

“CRAFT ONTHE VERGE” ARTISAN MARKETPLACE PRICING

EARLY BIRD RATE

SIZE (EXPIRES on March 31, 2026)

REGULAR RATE

Artisan Vendors MUST create unique,
high-quality goods by hand, focusing on

10'x10’ Space $950

skill, originality, and traditional methods

511250 rather than mass production, offering items

like handmade jewelry, pottery, or art. Key

10'x20' Space $1,975

elements include original design, significant

521750 manual input (tools requiring skill), personal

WHAT'S INCLUDED WITH YOUR BOOTH

D Listing as official exhibitor on the Annual
Meeting Website

D Listed in the At-A-Glance printed onsite
guide
(deadline in early October)

D Two (2) full event registrations per 10x10
booth
» Non-Profit Booth spaces only include
one (1) registration
» Artisan Booth spaces do not include
any registrations

touch, and often, unique stories or local
materials.

One 6'L x 30"H black draped table
Two Limerick® chairs by Herman Miller

One wastebasket and Identification sign
11"x17"

8"high black back drape -
rear of booth

3'high black side drape -
along sides of booth

The exhibit hall area will be carpeted

The price of booth rental does not include storage, placement, shipment, or reshipment of
exhibit materials, special lighting, booth furnishings (outside of above mentioned), electrical
supplies, individual booth cleaning, dedicated internet line or any other special service

ordered by the exhibitor.

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!



ADVERTISING

ANNUAL MEETING

AT-A-GLANCE ANNUAL MEETING PRINTED CONFERENCE GUIDE

COVER PAGE - $3,000 FULL PAGE - $2,500 HALF PAGE - $1,500

Ad Specs: 8.25"x10.75” Ad Specs: 8.25"x10.75" Ad Specs:

trim or 8.5"x11”w/bleed trim or 8.5"x11” w/bleed Vertical: 10.75"x 4"
no bleed

Horizontal: 8.5 x 5.375"

GHOSTS

ogical Association

American Ant hropol

2025 ANNUAL MEETING

New Orleans, LA

Nov. 19-25, 2025+

KICK-OFF BANNER AD - $1,750

Official Sponsor of the “Know before you go” style email, sent to
attendees a few days before meeting, includes space for a banner
ad, hyperlink abilities, post impression analytics

Ad Specs: 728px x 90px

ON-SITE DAILY EMAIL BANNER AD - $1,250

Official sponsor of “The Daily” Email that highlights key events for
the day, includes space for a banner ad, hyperlink abilities, post
impression analytics

Ad Specs: 728px x 90px

ANNUAL MEETING WEBSITE BANNER AD - $1,000

Banner Ad on the 2025 Annual Meeting website from
*July-November leading up to the event!

*Will post once ad is paid in full and creative is submitted. Note:
position may rotate with up to 4 ads total

Ad Specs: Desktop: 728px x 90px | Mobile: 320px x 50px

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!



ADVERTISING — AAA PUBLICATIONS AND COMMUNICATIONS

AAA WEBSITE BANNER AD

1x Month Run Rate = $650
3x Month Run Rate = $615
6x Month Run Rate = $585

Specs: Desktop: 728px x 90px | Mobile: 320px x 50px

Ad Due: 30 days prior to run

Note: Banner ad may rotate with no more than 3 advertisers per
month

MEMBER EMAIL BANNER AD

1x Month Run Rate = $650
3x Month Run Rate = $615
6x Month Run Rate = $585

Specs: 728px x 90px
Ad Due: 30 days prior to run

ANTHROSOURCE BANNER AD

Through its publishing platform AnthroSource, AAA distributes
over 20 flagship and section journals, including American
Anthropologist, Cultural Anthropology, and Medical Anthropology
Quarterly. AAA also produces newsletters, podcasts, and
educational resources that extend anthropology’s reach to the
public

Distribution Rate - 7,000 / month
62% Open Rate
12% Click-through rate

1x Month Run Rate = $650
3x Month Run Rate = $615
6x Month Run Rate = $585

. 1 Specs: Desktop: 728px x 90px | M~ . ile: 320px x 50px

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!



Anthropology Book Forum

MONTHLY MEDIA ADVERTISING

The Anthropology Book Forum (ABF) publishes weekly reviews of newly released books relevant
to anthropological audiences, spanning sociocultural, biological, and linguistic anthropology,
archaeology, and cognate disciplines.

The greater AAA readership includes scholars, instructors, librarians, and students who actively
discover and purchase academic books and our community is looking to highlight publishing

and press agency titles and branding as an advertising medium. Our well-trafficked website and
established social media platform to showcase current titles available for purchase and/or review is the
perfect solution for your marketing and advertising goals!

AAA will now offer monthly advertising opportunities through the Anthropology Book Forum that
offer presses flexible, high-impact exposure aligned with their seasonal lists and marketing cycles.

MONTHLY MEDIA ADVERTISING PACKAGE - $850 / MONTH

INCLUDES: WHY PURCHASE AN

> Logo /Book coverimage on the ABF MEDIA PACKAGE?

Anthropology Book Forum website > Targeted Scholarly Audiences

Your titles are seen by readers actively
engaged in anthropology and related
fields—people who assign, review, and
buy books.

> *Acknowledgment on any reviews of your
publications (with URL link to landing
page)

> Two (2) Facebook post(s) per month

> Consistent Visibility
highlighting books available for review

Weekly content means your sponsorship

> Visibility in the Home Page “Featured appears alongside new material every
Books” section week, not static pages.

> Recognition in ABF’s annual Year in > Platform Synergy
Review Website exposure is reinforced through

Facebook posts, where reviews are

> Link to a dedicated showcase page for shared, discussed, and recirculated.

your titles
> Flexible Commitment

> Facebook referral or discount code Monthly sponsorships allow presses to

included in a post align promotion with frontlist releases,

> Flexibility in visibility! Purchase for one (1) FITHETEANEES, CF GHLE2 COPUN SEES

month or all twelve (12)!

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!



AUDIENCE & ENGAGEMENT SNAPSHOT (2025)

PLATFORMS: WEBSITE + FACEBOOK | REPORTING PERIOD: JAN 1 - DEC 31, 2025

—
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WEBSITE

105,807 article views
(unique pageviews)

2,470 full-text/PDF downloads

(Note: reviews are primarily read in HTML;
downloads significantly undercount total
readership.)

Reviews are published weekly,
ensuring continuous discovery
of new titles

0
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ENGAGEMENT HIGHLIGHTS

Top-performing review:
Edible People: The Historical
Consumption of Slaves and Foreigners

and the Cannibalistic Trade in Human
Flesh (2022)

950 downloads

Strong press-specific engagement
example:

University of California Press titles:
626 downloads

Monthly Sponsorship
Opportunities (2026)

@
FACEBOOK
4,073 followers

86,364 post reach

4,707 engagements
(likes, shares, comments)

Qp
dB5 o
COMMUNITY DEPTH

2,892 registered users on the ABF platform

(Newsletter relaunch planned;
sponsors will receive first access.)

READY TO MOVE FORWARD?
Email Susie Prue at
sales@americananthro.org to begin your

insertion order and contract process.

Send along the .jpegs of your standard book
size cover photos

INCREASE YOUR BRAND VISIBILITY!
*Sponsorship of the Anthropology Book Forum
does not guarantee that specific publications
will be reviewed.

For more information:
Sales@americananthro.org

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!




ANNUAL EVENTS
WEBINARS
SPRING SECTION MEETINGS

> The AAA is made up of 40 sections: The American Anthropological
Association; regional experiences take place all over the US and the world
with dedicated subject matter pertinent to each section; size ranges from
30 people- 500 people

> Ask us about combining your Spring Section Sponsorship to include
visibility at our Annual Meeting and as a Section Sponsor!

COMING SOON! CERTIFICATION SPONSORSHIPS!

> Education program in connection with the National Park Service

> Certification programs that are in partnership with other associations,
accredited, and prepare anthropologists for work in the private sector

Connect with Susie Prue for more details!

ADVOCACY PARTNERSHIPS
VITAL TOPICS FORUM SPONSOR

> AAA’s new Vital Topics Forum urges archaeologists to confront today’s
intertwined environmental crises with politically engaged scholarship.
Contributors challenge reductive terms like “climate” and “crisis,’
center communities most affected, and integrate diverse ways of
knowing, recalibrating methods and narratives to advance more just
human, environment relationships now and in the future

Chat with Susie for more details!

Customizations are available! Email Susie Prue at sales@americananthro.org for more details!
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